ISSN(s) ONLINE : 2583 - 4789

VIVA IMR International Journal of Management Vol. 02 (02), Jan 2024

Title:- FACTORS INFLUENCING INVESTMENT IN GOLD JEWELRY: INSIGHTS
FROM INDIAN HOUSEHOLDS

Dr. Kanchan Dutt Ms. Rupal Dalal
Research Guide and Head of the Department of Research Scholar Ph.D. Research Centre,
Commerce

Shailendra Education Society’s Arts, Commerce
Shailendra Education Society’s Arts, Commerce | and Science College, Dahisar (East), Mumbai — 68

and Science College Dahisar (East), Mumbai — 68 . .
Email id : rupalphddata@gmail.com

Email id : kanchanpdutt@yahoo.com

ABSTRACT: -

This research examines the factors influencing consumers' preferences between branded and
non-branded gold jewellers and their overall satisfaction with these establishments. This
investigation will provide valuable insights to gold jeweller owners, enabling them to
comprehend consumer preferences, the criteria guiding consumer choices, and to formulate

appropriate pricing and marketing strategies to enhance customer satisfaction and loyalty."
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Introduction: - Gold has long been regarded as more than just a precious metal in India—it is
deeply interwoven into the country's cultural, economic, and social fabric. For centuries, gold
jewelry has symbolized wealth, status, and prosperity while playing a vital role in religious and
traditional practices. Its significance is most evident during weddings, festivals like Diwali and
Akshaya Tritiya, and other ceremonial occasions where gold is seen as auspicious and a mark

of blessings and good fortune.

India, as one of the largest consumers of gold globally, has a unique relationship with this metal.
According to the World Gold Council, Indian households hold approximately 25,000-27,000
tonnes of gold, emphasizing the cultural and financial importance attached to it. The purchase
of gold is often driven by both emotional and practical considerations. On one hand, gold
represents tradition and cultural heritage; on the other hand, it is widely regarded as a "safe-

haven" asset—a secure investment in times of economic uncertainty and inflation.

In recent years, the perception of gold has evolved significantly. While traditional gold jewelry
continues to dominate consumer preferences, alternative investment options such as digital

gold, gold exchange-traded funds (ETFs), and sovereign gold bonds have gained popularity.
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These options provide a modern, convenient, and safer approach to investing in gold,
particularly in urban areas where digital access and financial literacy are higher. However, in
rural regions, where cultural norms and traditions dominate, physical gold remains the

preferred form of investment.

This study seeks to explore the dual role of gold jewelry as both a cultural artifact and a
financial investment. It aims to understand consumer behavior across urban and rural
households, examining how cultural traditions and modern financial awareness shape gold
purchasing decisions. Additionally, the study investigates the level of awareness and adoption
of alternative gold investments, shedding light on how these emerging options are perceived in

comparison to traditional gold jewelry.

By analyzing data from diverse demographics, this research offers insights into the factors
driving gold investment decisions in India. The findings are intended to benefit stakeholders
such as policymakers, financial institutions, and marketers, enabling them to tailor strategies
that align with consumer preferences and behavior. This study also contributes to the broader
discourse on the evolving dynamics of gold consumption in a rapidly changing socio-economic

landscape.
Review of Literature

1. Reddy, S. (2015), "Cultural Significance of Gold in India" Reddy explored the deep-
rooted cultural and symbolic value of gold in Indian society, emphasizing its role in
rituals, weddings, and festivals. The study highlighted how gold has become an
indispensable part of traditions, particularly in rural areas where it also serves as a form

of wealth preservation.

2. Sharma, P. (2018), "Gold as a Safe Haven Investment" In this article, Sharma discussed
the economic perspective of gold as a reliable investment, particularly during periods
of economic uncertainty and inflation. The study revealed that many Indian households
perceive gold as a hedge against market volatility, underscoring its dual role as a

cultural and financial asset.

3. Banerjee, R. (2020), "Rural India's Obsession with Gold" Banerjee's research provided
insights into the rural affinity for gold, citing limited access to formal financial
instruments as a key factor. The study argued that gold remains a preferred savings

mechanism in rural areas due to its liquidity and cultural connotations.
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4. Jain, A., & Gupta, S. (2021), "Modern Gold Investment Options: Awareness and
Adoption" This study focused on the rising popularity of modern gold investment
options, such as digital gold, gold ETFs, and sovereign gold bonds, particularly among
urban households. The authors noted that these alternatives are gaining traction due to
their convenience, security, and ability to eliminate the risks associated with physical

gold.

5. Bhattacharya, M. (2022), "Bridging the Awareness Gap in Alternative Gold
Investments" Bhattacharya identified the disparity in awareness and adoption of
alternative gold investments between urban and rural households. The study suggested
that while urban consumers are increasingly adopting digital gold and ETFs, rural areas
continue to view physical gold as the primary form of investment, driven by cultural

norms and a lack of financial literacy.
Objectives of the Study
1. To examine the cultural significance of gold jewelry in Indian households
2. To explore the perception of gold jewelry as a financial investment
3. To investigate the awareness and adoption of alternative gold investment options
Hypotheses

1. Ho (Null Hypothesis): There is no significant difference in cultural influence on gold
jewelry purchases between rural and urban households.
H. (Alternative Hypothesis): There is a significant difference in cultural influence on
gold jewelry purchases between rural and urban households.

2. Ho (Null Hypothesis): Gold jewelry is not considered a more important financial
investment compared to other investment options like mutual funds or real estate.
H.: (Alternative Hypothesis): Gold jewelry is considered a more important financial

investment compared to other investment options like mutual funds or real estate.

3. Ho (Null Hypothesis): Awareness of alternative gold investment options is evenly
distributed across different demographic groups.
H: (Alternative Hypothesis): Awareness of alternative gold investment options is not
evenly distributed across different demographic groups.

Data Analysis and Interpretation
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The data collected from the questionnaire was analyzed to understand the cultural
significance of gold jewelry, its role as a financial investment, and the awareness of alternative
gold investment options. The following analysis is based on the responses from 60 participants.
The data was analyzed using descriptive statistics, including frequencies, and chi-square tests
to determine relationships between various variables.

Demographic Profile of Respondents
The demographic data provides an overview of the respondents' gender, age group, location,

and monthly household income.

Demographic Variable Category Frequency|Percentage (%)
Gender Male 34 56.7
Female 26 43.3
Age Group Below 25 years 20 333
2640 years 25 41.7
41-60 years 13 21.7
Above 60 years 7 11.7
Location Urban area 55 91.7
Rural area 5 8.3
Monthly Household Income|Below %25,000 5 8.3
%25,001-%50,000 |45 75
%50,001-1,00,000||5 8.3
Above 1,00,000 |5 8.3

Cultural Influence on Gold Jewelry Purchases
One of the key objectives was to assess the cultural importance of gold jewelry. The results
show that gold jewelry is primarily bought for cultural purposes and is influenced by traditions,

especially in the context of festivals and weddings.

Percentage
Question Response ||Frequency
(%0)
Do you purchase gold jewelry primarily for cultural
o Yes 52 86.7
or traditional purposes?
No 5 8.3
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Percentage
Question Response ||Frequency
(o)
Occasionally|(3 5
How often do cultural traditions influence your
o _ Always 45 75
decision to buy gold jewelry?
Frequently ||6 10
Rarely 6 10
Never 3 5

Interpretation:

The data indicates a strong cultural influence on gold jewelry purchases. Most respondents
(86.7%) buy gold primarily for cultural purposes. Additionally, 75% of respondents stated that
cultural traditions "Always" influence their decision to buy gold, which underscores the deep
connection between gold and Indian culture.

Gold Jewelry as a Financial Investment

The study also explored whether gold is considered an important investment. The majority of

respondents view gold as a valuable financial asset, particularly as a hedge against inflation.

Percentage
Question Response Frequency
(%)
Do you consider gold jewelry as a financial
] Yes 52 86.7
investment?
No 3 5
Sometimes 5 8.3
How important is gold jewelry for securing your
) Very important |35 58.3
financial future?
Moderately
15 25
important
Not important |10 16.7
Compared to other investment options, how
Higher 41 68.3
would you rank gold jewelry?
Equal 10 16.7
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Percentage
Question Response Frequency
(%0)
Lower 9 15
Do you buy gold jewelry to hedge against
' ' ‘ o Yes 55 91.7
inflation or economic uncertainties?
No 5 8.3

Interpretation:

A significant majority (86.7%) of respondents consider gold jewelry a financial investment,
highlighting its role as a store of value. Additionally, 91.7% of respondents buy gold as a hedge
against inflation or economic uncertainties. Gold is perceived as a more reliable investment
than other financial assets, with 68.3% ranking it higher than alternatives such as mutual funds
or real estate.

Awareness and Adoption of Alternative Gold Investments

The study assessed respondents' awareness of modern gold investment options like digital gold,
gold ETFs, and sovereign gold bonds. Despite high awareness, the actual adoption of these

options remains low.

Percentage
Question Response Frequency
(%)
How aware are you of alternative gold investment
] o Very aware |25 41.7
options (e.g., digital gold, ETFs)?
Somewhat
15 25
aware
Not aware 20 333
Have you invested in any alternative forms of gold
Yes 10 16.7
(e.g., gold bonds, ETFs)?
No 50 83.3

Interpretation:

While 41.7% of respondents are "Very Aware" of alternative gold investments, only 16.7%
have actually invested in these products. This suggests that despite awareness, there are barriers
to adoption, such as lack of trust or understanding of digital gold and other financial products.

Hypothesis Testing Results
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Null Alternativ
Hypothesi Hypothesis ¢ .| Test Used Test P- Decisio Result
S (Hy) Hypothesi Statistic | value | n
° s (Hi)
Accepted
Hu: The
Hi: . majority of
Cultural T_her_e_ S 1O Cultural respondents
- significant o
traditions | : traditions purchase
o influenceof | . " .
significan ltural significantl | Chi-Square Fail gold
tly cuftura y influence | Test ail 1o jewelry for
: traditions ¥*=0.014 | 0.905 | reject
influence the (Cultural cultural
on the Ho
the purchase of | Influence) reasons,
purchase of _
purchase old gold confirming
of gold g jewelry. the
. jewelry. .
jewelry. influence of
culture on
purchases.
H:: Gold Gold Accepted
jewelry is ewelry s Gold Hi:  Most
primarily J y jewelry is respondents
. not e . Not . .
viewed as | . . primarily Descriptive | Not . | Rejecte | consider
primarily : . Appli
a . viewed as a | Stats Applicable d Ho gold
; . viewed as a | .. : cable >
financial . . financial jewelry a
. financial . : "
investmen | . investment. financial
investment. .
t. investment.
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Hs: There
isa Failed to
significan There is no T_her_e_ is a Reject Ho:
t anifi significant There is no
difference | > 91" Icant difference significant
) difference . ;
in in in difference
awarenes | .o onecs | AWAreness Chi-Square in
sand and awareness
adoption and . adoption of Test Fail to [ or adoption
adoption of . (Awareness | , i
of . alternative r=2.5 0.287 | reject of
.| alternative and .
alternativ gold . Ho alternative
e gold gold investment Adoption of old
€9 investments Alternatives) g
investmen S between investment
. between :
t options urban and options
urban and
between rural between
urban rural households urban and
households.
and rural rural
household households.
S.
Conclusion

Based on the analysis of the data collected regarding the role of gold jewelry as both a cultural

and financial investment in India, the following conclusions can be drawn:

1. Cultural

Influence

on

Gold

Purchases:

Jewelry
The findings indicate that cultural traditions play a significant role in the decision to
purchase gold jewelry. The majority of respondents purchase gold jewelry primarily for
cultural reasons, such as weddings and festivals, which aligns with the traditional view
of gold as a symbol of wealth, status, and cultural heritage in India. Thus, cultural
traditions significantly influence gold jewelry purchases, making it more than just an
investment asset for many individuals.

Gold Investment:

Jewelry as a Financial
A significant proportion of respondents also view gold jewelry as a financial
investment. With the rising trend of inflation and economic uncertainties, many people

consider gold as a safe haven to secure their wealth. The data supports the idea that gold
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is valued not only for its cultural significance but also for its potential to retain or
increase in value over time.

3. Urban vs. Rural Awareness and Adoption of Alternative Gold Investments:
The hypothesis testing on the difference between urban and rural households in terms
of awareness and adoption of alternative gold investments (such as gold ETFs, bonds,
etc.) revealed no significant difference. This suggests that geographic location does not
majorly influence people's decision-making when it comes to modern alternatives to
physical gold jewelry. Despite this, the data shows a tendency for urban households to
be more aware of these alternatives, although the gap is not statistically significant.

In summary, while gold jewelry serves as both a cultural and financial asset, there is little
difference in the awareness and adoption of alternative gold investment options between urban
and rural areas.

Suggestions

Based on the findings of the study, the following suggestions can be made:

1. Promote Awareness of Alternative Gold Investments: While urban areas show some
awareness of alternative gold investments like gold ETFs and bonds, there is a need to
increase education and awareness, particularly in rural areas, about these modern
investment options. Financial institutions and investment platforms could run
campaigns to explain how digital gold or gold-backed securities can provide similar
security as physical gold, with added liquidity and ease of investment.

2. Focus on Cultural Aspects When Marketing Gold Jewelry: Since gold jewelry holds
immense cultural value, especially for festivals and weddings, marketers and jewelry
brands should focus on the emotional and cultural significance of gold in their
campaigns. They can also integrate the financial benefits of gold jewelry into their
messaging, educating customers on the long-term value retention of gold as both an
investment and a symbol of tradition.

3. Further Research on the Rural-Urban Gap in Investment Behavior: While this
study found no significant difference in the adoption of alternative gold investments
between urban and rural populations, further research could explore whether there are
other factors (such as education, income levels, or access to financial services) that
could influence investment behavior. It would be useful to conduct a more in-depth
study to uncover potential barriers to adopting alternative investment forms in rural

arcas.
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4,

Government and Policy Support: The Indian government could support the
promotion of alternative gold investment options through policy initiatives such as tax
incentives or awareness programs. This would encourage more individuals to diversify
their investments and reduce reliance on physical gold jewelry, potentially improving

the overall financial literacy of the population.

By addressing these areas, India could make more informed decisions about gold investment

options, ensuring that both cultural and financial interests are adequately catered to while

providing avenues for more diverse investment strategies.
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