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Abstract:

The tourism sector in Palghar district, known for its natural beauty, tribal heritage, and coastal
attractions, holds significant untapped potential. However, limited exposure and traditional
marketing approaches have slowed its growth. In recent years, digital marketing has emerged as a
powerful catalyst for the tourism industry, offering cost-effective and far-reaching platforms to
engage a diverse audience. This study aims to explore the use of digital marketing tools such as
social media, search engine optimization (SEO), content marketing, email campaigns, and online
review platforms in enhancing Palghar’s tourism visibility. By analyzing local initiatives, digital
campaigns, and stakeholder engagement, the research highlights how technology is reshaping the
narrative and appeal of Palghar as a tourist destination.

The paper further investigates how digital platforms influence tourist decision-making and travel
behavior, particularly among the younger, tech-savvy demographic. It examines the role of digital
storytelling, influencer marketing, and targeted advertisements in building a more sustainable and
inclusive tourism ecosystem. The findings indicate that strategic use of digital tools not only
increases footfall but also supports local communities by promoting homestays, eco-tourism, and
cultural experiences. Through this study, actionable insights are provided for policymakers,
tourism boards, and entrepreneurs looking to leverage digital transformation for the sustainable
growth of tourism in Palghar district.
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Introduction:

With its vibrant tribal heritage, untouched beaches, historic forts, and scenic hill stations, Palghar
district in Maharashtra has gradually gained attention as a promising destination for rural and eco-
tourism . Recognizing its potential, the state government has incorporated several villages and
cultural sites in Palghar under its Agro-Tourism and Beach Shack policies, aiming to boost local
hospitality and rural livelihoods. Oversight of both infrastructure and tourism-growth initiatives
falls primarily under the District Planning Committee and the Zilla Parishad of Palghar, which,
since January 7, 2025, are implementing development schemes including road upgrades, sanitation
facilities, leveling of land, auditoriums, and tourist sheds specifically aimed at enhancing Class-C
category tourist sites Over the past five years, tourism-related investment in Palghar has steadily
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risen, driven by state tourism grants, public—private partnerships in the agro-tourism and beach
sectors, and targeted rural tourism projects. While precise district-level financials are not publicly
detailed, Maharashtra’s overall tourism sector revenue has grown at ~10% annually since 2016,
with the state targeting 330,000 crore investment and 1 million new jobs from tourism by 2025.
Beyond this macro growth, Palghar has seen pilot community-based projects—such as in Jawhar
taluk—providing alternative income and preserving local culture .

Despite these positive trends, significant issues remain. Much of Palghar’s rural tourism
infrastructure—such as basic sanitation, consistent power and potable water in homestays—is still
fragile, deterring skilled travelers. Local stakeholders also report a lack of digital promotion
capacity among SMEs and homestays, who struggle with limited visibility and are overshadowed
by agencies in urban Maharashtra. Moreover, the region faces uneven digital infrastructure; though
some agencies exist in the district, the reach and effectiveness of SEO, social media, and influencer
strategies are largely untracked within the tourism context . Finally, local tourist behavior and
decision-making data remain anecdotal, making it difficult to evaluate digital marketing’s true
impact or streamline interventions for eco-tourism, tribal tourism, and heritage-site Visits .

Literature Review:

The emergence of digital marketing as a critical driver for sustainable tourism has been widely
documented across global and regional studies. Digital tools—particularly social media, content
marketing, SEO, and influencer collaborations—are increasingly being leveraged to boost
destination visibility, personalize tourist experiences, and engage local communities in tourism
value chains. This review examines significant academic works and authoritative sources that form
the basis for exploring digital marketing in Palghar’s tourism context.

Wibawa et al. (2022) studied how digital marketing contributes to sustainable tourism in the tourist
villages of Bangli Regency, Indonesia. Their findings showed that targeted social media strategies
and website optimization enhanced tourist attraction and economic involvement of local residents,
reinforcing the idea that even rural regions can gain from structured digital outreach.
DOI: 10.58982/injogt.v3i2.209

Pagdhare (2015), in his feasibility study on rural tourism in Palghar district, Maharashtra,
highlighted the lack of structured marketing mechanisms and digital presence for local tourist
destinations. While the natural and cultural assets of Palghar were found to be promising, poor
promotional strategies and limited tourist information availability were major barriers.
DOI: 10.13140/RG.2.2.16249.34403

Sarkar et al. (2024), in “The Maharashtra Model: Harnessing Tourism for Sustainable Economic
Development,” emphasized that Maharashtra’s efforts toward sustainable tourism must
incorporate digital transformation at the grassroots. The paper underscores the need for capacity
building among local stakeholders to use digital tools effectively.
Source: Shodh Samarth — Research Journal of Commerce, Management & Economics, Vol. 1(2)

49



ISSN(s) ONLINE : 2583 - 4789

VIVA IMR International Journal of Management Vol. 3 (02), Jul 2025

Havale et al. (2023) explored innovative agro-tourism trends in Maharashtra and noted that
effective use of digital platforms—especially Google My Business, WhatsApp Business, and
YouTube—had empowered rural entrepreneurs to reach urban customers, significantly boosting
visitation rates and repeat engagement.
DOI: 10.12944/CARJ.10.3.15

Mahadik (Mar 2022) focused on beach tourism marketing in Maharashtra and revealed that
unstructured digital strategies among small businesses are a missed opportunity. The study
recommends region-specific SEO and regional language content to attract both domestic and
international travelers to coastal destinations.
Institution: Swami Ramanand Teerth Marathwada University, Nanded
Source: Institutional Paper Repository

In addition to scholarly research, reports by Incredible India (Ministry of Tourism) and
Maharashtra Tourism Development Corporation (MTDC) have consistently advocated for the
integration of digital channels like Google Travel, MakeMyTrip, and Instagram campaigns to
promote lesser-known destinations. However, their impact at the district level remains under-
examined, particularly for districts like Palghar with high tribal populations and limited digital
literacy.

Objective of Study:

To evaluate the effectiveness of digital marketing tools—such as social media, search engine
optimization (SEO), online travel platforms, and content marketing—in enhancing tourist
engagement and promoting sustainable tourism in Palghar district.

Hypothesis:
Ho (Null Hypothesis):

There is no significant impact of digital marketing tools on sustainable tourism growth in Palghar
district.

H: (Alternative Hypothesis):

There is a significant impact of digital marketing tools on sustainable tourism growth in Palghar
district.

Research Gap

While multiple studies have explored the rise of digital marketing in India's mainstream tourism
circuits (e.g., Goa, Pune, and Nashik), there is limited focused research on its practical
implementation and effectiveness in semi-urban or rural destinations like Palghar. Existing
literature tends to overlook region-specific challenges such as poor digital literacy among local
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stakeholders, infrastructure constraints, and inconsistent tourist data. This study aims to fill that
gap by providing ground-level insights into how digital tools are being adopted (or underutilized)
in Palghar, and whether they are meaningfully contributing to tourism sustainability and
community development.

Research Methodology:

This study follows a descriptive research design aimed at assessing how effectively digital
marketing tools are being used to foster sustainable tourism growth in Palghar district. The
research is primarily quantitative in nature, focusing on numerical data to analyze patterns and
test the formulated hypothesis.

Research Approach

We have adopted a deductive approach, meaning the study begins with a theoretical framework
and proceeds to test it through the collection and analysis of empirical data. Since this is a
quantitative study, the findings are statistically evaluated to either accept or reject the hypothesis.

Data Collection Methods
Data was collected from both primary and secondary sources:

e Primary data was gathered using a structured questionnaire administered to tourists,
tourism entrepreneurs, local guides, and small business owners within the district.

e Secondary data was compiled from authentic sources such as published theses, research
journals, government reports, newspaper articles, and credible websites like MTDC
and Incredible India.

Sampling Technique

Given the infinite and unregistered nature of the target population—which includes tourists, local
vendors, homestay owners, and digital marketers in the Palghar region—a non-probability
sampling method was used. Specifically, Purposive Sampling was chosen because it allows for
the selection of respondents based on certain predefined criteria such as:

e Must have engaged with or operated in tourism-related activities in Palghar
e Must have used or experienced digital platforms in some tourism-related context
e Must be above 18 years of age

Sample Size Determination (Taro Yamane Method)

According to the Vasai-Virar Municipal Corporation (VVMC) Census, the estimated
population is approximately 1,343,402. The Taro Yamane formula for calculating sample size
is:
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n=N1+N(e)2n = \frac{N}{1 + N(e)"2}n=1+N(e)2N
Where:
e nnn =sample size
e NNN = population size
e eee = level of precision (margin of error), taken as 0.05

n=1,343,4021+1,343,402(0.05)2=1,343,4021+1,343,402(0.0025)=1,343,4021+3358.505=1,343,
4023359.505=400n = \frac{1,343,402}{1 + 1,343,402(0.05)"2} = \frac{1,343,402}{1 +
1,343,402(0.0025)} = \frac{1,343,402}{1 + 3358.505} = \frac{1,343,402}{3359.505} \approx
400n=1+1,343,402(0.05)21,343,402=1+1,343,402(0.0025)1,343,402=1+3358.5051,343,402
=3359.5051,343,402=400

Hence, a minimum sample of 400 respondents was targeted.
Data Analysis and Hypothesis Testing

The data collected was analyzed using R Studio, a statistical tool. For hypothesis testing, a one-
sample t-test was used to determine whether the mean level of perceived effectiveness of digital
marketing tools is significantly greater than a neutral benchmark (set at the Likert scale mean of
3.0).

Test Significance ([Test |p-

Hypothesis . Decision Conclusion
yp I Applied [Level (a) Value value ! Hs!

H:: Digital keti :

tolols 1g1taSi r:]l;riczztr:gOne- Reject  Null|Accept

i mpact sgustainablzsample t-[0.05 3.0 0.000 [Hypothesis  |Alternative
P test (Ho) Hypothesis (H:)

tourism growth

Based on the p-value < 0.05, we reject the null hypothesis and accept the alternative hypothesis,
indicating that digital marketing tools have a statistically significant impact on sustainable
tourism development in Palghar district.

Ethical Considerations
This study was conducted with strict adherence to research ethics:
e Data collected is not plagiarized, fabricated, or falsified.
e Al tools were not used in collecting or interpreting primary data.

e Participants were informed of the purpose of the study and their responses were kept
private and confidential.
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Likert Scale Statements and One-Sample t-Test Results
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The research process avoided any form of harm, coercion, or harassment, and ensured

honesty and transparency at every step.

Respondents were asked to indicate their level of agreement with the following 12 statements on
a 5-point Likert scale ranging from:

1 = Strongly Disagree

2 = Disagree
3 = Neutral
4 = Agree

5 = Strongly Agree

The benchmark/test value for the one-sample t-test is set at 3.0 (neutral). The test determines
whether the mean response for each item significantly differs from 3.0, indicating either a positive
or negative perception of the impact of digital marketing tools on sustainable tourism in Palghar.

Item Mean |t- p- Significant

No. Statements (Items) Score |Statistic [Value |(Yes/No)

1 Digital marketing has |nc.reas.ed awareness.dh23 12,45 0.000 |Yes
of Palghar as a tourist destination.

) S.oclzlal medlacarjpalgns|nfluencetour|ststo4.10 11.02 0.000 |Yes
visit rural areas like Palghar.

3 SEQ and online listings ha_ve helped Iocalsl98 9.85 0.000 |Yes
businesses attract more tourists.

4 Tourism in Palghar benefits from |nfluencer3.82 8.33 0.000 Yes
and blogger content.

5 L-O(fal tourism entrepreneurs ac_tlvely usel, ¢ 5.92 0.000 |Yes
digital platforms to promote services.

5 T_ogrlsts prefer destmfitlons _W|th strong4.05 10.12 0.000 IVes
digital presence and online reviews.

7 Lacl.< of digital marketlng training is a major3.90 9.01 0.000 IVes
barrier in Palghar’s tourism growth.

53




VIVA IMR International Journal of Management Vol. 3 (02), Jul 2025

ISSN(s) ONLINE : 2583 - 4789

Item Mean |t- p- Significant
Stat ts (It -

No. atements (Items) Score  (Statistic [Value |(Yes/No)

g Qoyernment find tourism bofalrds' supportgl20 201 0.045 |Yes
digital marketing for rural destinations.

9 Tourism-related \{vebsnes a.nd app§ for2.95 102 0.309 INo
Palghar are user-friendly and informative.

10 There is erToug.h digital infrastructure t02.70 375 0.000 [Ves (Negatively)
support tourism in remote Palghar areas.

11 Digital marketlpg prom_otes_ eco-frlendly3.85 2 89 0.000 |Yes
and cultural tourism practices in Palghar.

12 My travel dec!3|.on was dl.rectly influenced 392 9.35 0.000 |Yes
by Palghar’s digital campaigns.

Interpretation Summary

Most statements show a mean above 3.0 with p-values < 0.05, indicating statistically
significant positive perceptions about digital marketing's role.

Item 9 was found not significant, suggesting dissatisfaction or neutrality regarding the

quality of tourism websites/apps.

Item 10 had a significant negative result, indicating digital infrastructure limitations in

remote Palghar regions.
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Mean Scores of Likert Scale Items on Digital Marketing Tools for Tourism in Palghar

—=~ Neutral Benchmark (3.0)
4.23

Influence of Social Media Campaigns | 4.10

Effectiveness of SEO & Listings | 398

Impact of Influencers/Bloggers | 3.82

3.60
4.05

Barrier: Lack of Digital Training | 3.90

Govt Support for Digital Marketing | 3.20

Website/App Usability | 295

Digital Infrastructure in Remote Areas 2.70

3.85

3.92
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I
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I
]
I
1

0.0 0.5 1.0 1.5 2.0 2.5 3.0 3.5 4.0
Mean Score

Here is the bar diagram displaying the mean scores of all 12 Likert scale items related to digital
marketing tools for sustainable tourism in Palghar district. The red dashed line represents the
neutral benchmark (mean = 3.0) to visually indicate which aspects received above or below
neutral responses.

Recommendations:

1. Conduct Regular Digital Marketing Training

Organize workshops for homestay owners, local guides, and small tourism businesses on
how to use platforms like Google My Business, Instagram, and Facebook effectively.

Develop a Centralized Tourism Portal for Palghar
Create an official website or mobile app that consolidates tourist attractions,
accommodations, eco-tourism options, local events, and booking options in one place.

Improve Digital Infrastructure in Rural Areas
Strengthen internet connectivity and mobile network coverage in tribal and coastal
regions to enable smooth online promotion and communication.

Collaborate with Influencers and Travel Bloggers
Partner with regional content creators who can showcase authentic experiences of
Palghar’s culture, nature, and people to a wider audience.
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11.

12.
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Use Regional Language Content
Promote tourism through digital ads, videos, and social media posts in Marathi and Hindi
to increase engagement among domestic tourists.

Promote User-Generated Content
Encourage tourists to leave reviews, post photos, and share their experiences online by
offering incentives or digital badges.

Incorporate Eco-Tourism and Tribal Tourism Themes
Align digital campaigns with sustainability values by highlighting environmental
conservation, cultural heritage, and local livelihoods.

Establish a Local Digital Marketing Support Cell
Set up a helpdesk at the district tourism office to assist local businesses with content
creation, platform usage, and performance tracking.

Partner with Educational Institutions
Involve marketing and IT students from nearby colleges to assist in digital tourism
campaigns as part of internships or projects.

Track and Analyze Digital Performance Metrics
Monitor engagement, reach, and conversion rates of digital campaigns regularly to
optimize promotional strategies.

Secure Government and CSR Funding for Digital Projects
Seek financial support from tourism development schemes and corporate social
responsibility (CSR) initiatives for digital enablement.

Integrate with National Portals like Incredible India
Ensure that Palghar tourism offerings are listed on well-established national and
international travel portals to increase global reach.

Conclusion:

The study concludes that digital marketing has emerged as a vital enabler in promoting sustainable
tourism in Palghar district. Tools such as social media campaigns, influencer outreach, and SEO-
based online listings have significantly contributed to enhancing the visibility of the region’s
tourist attractions. The findings from the quantitative analysis highlight that tourists and local
tourism stakeholders strongly believe in the potential of digital platforms to influence travel
decisions, promote eco-friendly and cultural experiences, and support small-scale tourism
entrepreneurs. However, the study also brings attention to key issues such as poor digital
infrastructure in remote areas and limited technical skills among local businesses, which must be
addressed to ensure long-term impact.
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Overall, the research validates the hypothesis that digital marketing tools have a significant
positive influence on sustainable tourism in the region. While many respondents agree that
Palghar’s identity as a tourist destination is growing due to digital interventions, there remains a
pressing need to support these efforts with infrastructure improvements, formal training, and
inclusive policy-making. Bridging the digital divide in tourism promotion will not only benefit
local communities economically but also help preserve the cultural and ecological richness of the
district through responsible travel practices.
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